Subject title: E- BUSINESS

Subject code: Subject Status: Semester: Credit value: Teaching load:
Compulsory \ 6 3L+2T

Study programme:
Academic Undergraduate Studies: Financial Management/Marketing

Responsible Staff:
Assistant Professor Radislav Jovovi¢, PhD; Teaching Assistant: Mladen Bukili¢, MSc

Pre-requisite:
Nil

Mode of study
Lectures, tutorials, seminar papers

Assessment:

Mid-term test | — 20 points
Mid-term test Il — 20 points
Final exam — 50 points
Attendance — 5 points

EO project — 5 points

Objectives:
To acquire knowledge and information about the concept of electronic operations and activities

such as: e-banking, e-stock exchange, e-marketing, e-purchase, e-commerce, e-production).

SYLLABUS:

e Introduction to Electronic Business — definition, concepts, classification, etc.)

e Digital revolution (digital economy, business environment for e-business, models of e-
business)

e Electronic market (structure, mechanisms, influence)

Competition in digital economy and influence on business processes and organizations.

Retail in e-business.

Electronic marketing

Business-to-business. Electronic supply chain.

Electronic banking. Electronic payment operations and payment systems.

Interorganizational information systems (ERP software solutions and workflow

technologies

Electronic insurance

e Development of business information systems in electronic business

e Global electronic business, electronic business strategy, resources positioning and
planning

e Business plan for electronic business

e Electronic technologies, review of software solutions in electronic business

e Protection and security in e-business
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